
 

Publicity - Sharing good new stories 
 

OVERVIEW   
Generate and maximise media coverage for everyday 

Scouting and larger scale activities. Recognise 

leaders/adult volunteers, celebrate the young people's 

achievements, community engagement, real scouting stories and more. Use this to build general 

awareness of your Scout District, Unit or Group and opportunities for recruitment purposes. 

 

STEPS 

• What’s the story? All good media work begins with a press release. When starting out 
writing your press release make sure you answer the following questions: who, what, when, 
where and why. EG. Who was there? What happened? When it happened, Where it 
happened, and Why the event occurred. 

• Message: Key messages are essential tools in all communications work. Is it obvious? What’s 
your key audience takeaway - ensure you explain that clearly leaving no room for doubt or 
confusion. 

• What quote should I use? Make sure you get a quote from a young person or leader. The 
quote should reflect their excitement or a positive experience they have gained etc. This 
could be about a new activity they have tried, building friendships or simply enjoying 
themselves. What has the adult volunteer gained from the experience? 

• Picture: When taking a picture to go with your press release try to be as creative as possible. 
Static or posed shots aren’t nearly as effective as action shots. Try to get a picture of some 
group members involved in an activity. Capture them having fun and looking like they are 
enjoying themselves.  Consider the surroundings and ‘make up’ of the shot. Sometimes a 
really good photograph and a caption will suffice for the publication without long text. 

• Permissions: Where you're disclosing information that could personally identify somebody, 
such as their name, date of birth you should seek their permission first. In the case of a 
young person, this permission should come from their parent/guardian/carer. This 
permission should make it clear that The Scouts may use this information in its media and 
communications work. 

• Get online: Place the story on your website first. Share your story online on your own social 
sites and website, with the region and locally by networking with other organisations 
Facebook etc. Don’t forget to hyperlink to the story to your website! 

• Recruitment: don’t forget to explain what vacancies you have, benefits of volunteering, how 
to get in touch and ‘what's in it for them’ to use this to recruit. 

• Share the story with Scouts also: https://www.scouts.org.uk/contact-us/scout-stories/ 
 
OTHER 

• Social media advice  

• More on media coverage with examples  

• Some top tips  

 
FURTHER INFORMATION   

• Media contacts are attached and welcome weekly news content involving local groups and 

people (activities, achievements, campaigns, fundraisers etc), 

• Contact Kirstie Armsworth, Scouting Support Officer, kirstie.armsworth@sesscouts.org.uk for 

proof reading and bouncing ideas. 

https://www.scouts.org.uk/contact-us/scout-stories/
https://www.scouts.org.uk/volunteers/running-things-locally/local-media-and-member-communications/member-communications/social-media/
https://www.scouts.org.uk/volunteers/running-things-locally/local-media-and-member-communications/media-development/generating-media-coverage/
https://blog.scoutingmagazine.org/2021/07/07/good-news-heres-how-to-get-your-scouts-featured-in-local-media/
mailto:kirstie.armsworth@sesscouts.org.uk

